
THE JOURNAL OF THE ROOF CONSULTANTS INST ITUTE

THE ROOF CONSULTANTS INSTITUTE was
chartered, in part, to bridge the gap between the
seemingly disparate elements of the roofing
profession. The goal of Interface is to connect
these elements, educate and inform about
roofing-related topics, establish a common
ground for discussion, promote Institute
programs, and reach out to the industry at large.
The articles contained in this publication are
intended to provide information that may be
useful to readers of Interface. RCI does not
necessarily endorse this information. The reader
must evaluate the information in light of the
unique circumstances of any particular situation
and independently determine its applicability.
Entire contents, © RCI.

RC I  O F F I C E R S

Thomas W. Hutchinson, RRC, AIA, President
Gary R. Cattel, RRC, PE, 1st Vice President
Patrick L. Downey, RRC, CCCA, 2nd Vice President
John L. Willers, RRC, FRCI, PE, Treasurer
David R. Hawn, RRC, CEM, Secretary

RC I  S TA F F

James R. Birdsong—Executive Vice President & 
Chief Executive Officer

Micki Kamszik—Associate Director
Kristen Ammerman—Publications Director
Richard Arriola—Meetings & Registration Specialist
Latrelle Dechene—Receptionist/Administrative Assistant
Karen McElroy—Conventions and Meetings Director
Catherine Moon—Leadership & Publications Specialist
William Myers—Marketing Communications Director
Gerard Teitsma—Educational Services Director
Yuliya Wesevich—Finance Manager

RC I  H E A D Q U A R T E R S

1500 Sunday Drive • Suite 204
Raleigh, NC 27607
800-828-1902 • 919-859-0742
FAX 919-859-1328
www.rci-online.org

I N T E R F A C E S TA F F

Kristen Ammerman, Executive Editor
William Myers, Advertising Sales
Catherine Moon, Assistant Editor, RCItems
Nicole Leech, Designer

P E E R R E V I E W B O A R D

Lyle D. Hogan, RRC, PE, Senior Editor
Remo Capolino, RRC, PE
Rick Harris, RRC
Derek Hodgin, RRC, RRO, PE
Donald Kilpatrick
William Rubel, RRC
Richard L. Wagner, RRC, CCS

S E P T E M B E R 2 0 0 5  •  VO L . XX I I I , N O . 9

I N T E R F A C E •   1

2 President’s Message

29 Roof Knowledge Assessment

48 Construction & the Economy

49 Product Showcase

50 Industry News

51 RCI Classifieds

51 Calendar of Events

51 Advertisers’ Index

52 On The Roof

30 Woe is Wednesday

50 UK Roof Market Expands

About This Issue: Few markets have been so rife with experimentation as the single-ply roof-
ing industry. Today, single-ply roofing – EPDM, PVC, and TPO – holds a 50% share of the mar-
ket. Innovations include self-adhered membranes, wider and thicker sheets, and heat-welded
seams. We examine some of the latest information about this form of low-slope roofing.

On the Cover: Clockwise, starting at the top: 1) Dark grey PVC made to look like standing
seam metal on the Minisink School, Slate Hill, NY (photo courtesy of Sarnafil). 2) Ballasted
EPDM being installed [courtesy of Dedicated Roof and Hydro-Solutions, LLC (DRH)]. 3)
Traditional white PVC roof over isocyanurate insulation on the dining hall at SUNY
Binghamton, NY (Sarnafil). 4) Self-adhered modified bitumen on a condominium (DRH). 5)
Green PVC roof made to look like copper on the Hyatt residence in Teaneck, NJ (Sarnafil). 6)
EPDM overlaid on a built-up roof (DRH). 7) TPO being installed (DRH). Center: 8) Ballasted
FiberTite roof on Xerox headquarters parking garage in Stamford, CT (courtesy Wiss, Janney,
Elstner Associates).
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